Dear All,

The upcoming conference of the European Association of Social Anthropologists in Ljubljana on August 26-29, 2008 marks the launching of MAClist – the Mainstream American Culture list. We are organizing two workshops: 1. "Anthropologists from abroad study mainstream American culture" and 2. "'America' abroad: the good, the bad and the ugly". We encourage you to submit abstracts or inquiries to the conveners as soon as possible, as the final date for proposals is March 31, 2008. 

For further information on the conference, see http://www.easaonline.org.

1. Anthropologists from abroad study mainstream American culture: MAC- Workshop I (Workshop W119)

Convenors

Dieter Haller (Ruhr Universitäet Bochum) Dieter.Haller@rub.de
Eveline Duerr (Auckland University of Technology) Eveline.Duerr@aut.ac.nz
Mail All Convenors
Abstract

Cheerleader, cheesecakes, dating, shopping malls, baseball ... whereas aspects of MAC have long been objects of reasoning and fieldwork within US cultural anthropology, it has only recently attracted interest by European and other Non-American anthropologists. 

The objective of this workshop is to address this relatively regional blind spot of European anthropology by bringing together existing scholarship. This is important because it will help us to close a knowledge gap on this specific, world-affecting region, and will also contribute to our understanding of the creation of 'the West' in academia. 

The aim of this workshop is to explore some of these questions and develop anthropological views on the subject. We particularly welcome field-based or theoretical contributions which consider the cultural and social dimension of MAC.

2. 'America' abroad: the good, the bad and the ugly- MAC workshop II (Workshop W120).

Convenors

Irene Stengs (Meertens Institute) irene.stengs@meertens.knaw.nl
Jackie Feldman (Ben Gurion University of the Negev) jfeldman@bgu.ac.il
Mail All Convenors
Abstract

America's economic, political and cultural force frequently result in its being thought of in 'big' terms: multi-national corporations, anti-terrorism, international finance and Hollywood. Yet while Americanisation is a concept used all over the world, its connotations and implications demonstrate that it is not merely a universal solvent of local cultures. 'America' is transmitted through diverse channels, is assigned a role as the cause of manifold phenomena, and becomes the object of an amazing multiplicity of desires, envies and animosities in various local contexts. Americanisation might be understood as both a point of reverence and a screen of projection (Oldenziel 2004).

Thus, understanding Americanisation implies embedding the concept in concrete historical, political and cultural settings. Highlighting such settings, practitioners and discourses we seek to problematise Americanisation, and examine the fine texture of the relationships between America and 'the rest'. Through ethnographic studies of 'small', less visible, localised cultural sites the workshop will expose the concept of Americanisation as an ambiguous, contradictory and dynamic cultural construct. 

We invite contributions towards a genealogy of the concept and an anatomy of its practice: where and when did it originate? What material objects, persons, practices and institutions are associated with America in various local cultures? What positive, negative and ambivalent values does Americanisation connote? How do discourses of Americanisation serve to legitimise various political, economic and religious processes? What elements of power, knowledge and (material and other) culture are expressed through the notions of Americanisation, and what forms of exchanges and influences do they hide?

