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16 December 2002  

  Programme  
10:30 Arrival and coffee/tea 
 
11:00-12:30  

Dominance 
Peter Møllgaard, Copenhagen Business School 

Meaningful and Measurable Market Domination 
 

Paul Geroski, London Business School 
What, if anything, have we learned from the Microsoft trial? 

  
12:30-13:30 Lunch 
 
13:30-15:00  

Consumers and Competition Authorities 
Michael Waterson, Warwick University 

The Role of Consumers in Competition and Competition Policy 
 

Martina Lauk, TU Darmstadt 
Econometric Analysis of the Decisions of the German Cartel Office 

   
15:00-15:30 Coffee/tea 
 
15:30 - 17:00  

Mergers 
Bruce Lyons, CCR, University of East Anglia 

Could Politicians be More Right Than Economists? A Theory of Merger Standards 
 

Paul Dobson, Loughborough University 
Merger Assessment in Oligopolistic Markets: Lessons from Interbrew/Bass. 

 
 

For further details and/or a registration form contact: 

Laurence Wild 
Centre for Competition and Regulation 
School of Management 
University of East Anglia 
Norwich NR4 7TJ 

t: 01603 593715 
f: 01603 593343 

e: Laurence.wild@uea.ac.uk 
 

or visit http://www.ccr.uea.ac.uk/events.shtml 
 

Limited funds available for travel expenses for academics/students unable to find alternative funding 

 


